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Jestesmy otoczeni ogromem
danych. Czesto stabej jakosci.

W niepewnym i szybko
zmieniajacym sie swiecie do
podejmowania wiasciwych decyzji
potrzebujemy pewnych, wysokiej
jakosci danych.

PROBLEM:

Uzyskanie precyzyjnych

i reprezentatywnych danych
populacyjnych jest coraz
trudniejsze - powolne i bardzo
kosztowne.
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RYNEK BADAN WEDLUG DANYCH PTBRIO (WYBRANE TECHNIKI)

https://insightmap.pl/rankingi/zestawienia-ogolne/

Dane PTBRIO 2021 2021 2017
liczba badanych udziat % udziat %

CAWI 7 099 089 57% 53%
CATI 2 116 518 17% 21%
F2F w domach 277 867 2% 9%

tacznie z innymi
technikami ponad

12,5 mIn
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TRADYCYJNE TECHNIKI BADAWCZE

Przewaznie wybor techniki determinowany jest przez budzet. Badania face-to-face drozejg (w szczegolnosci
proby losowe) i mato kogo na nie stac.

BADANIA BADANIA BADANIA
FACE-TO-FACE TELEFONICZNE ONLINE
@ Reprezentatywnosé

@ Czas

Koszty

) @
(9 © @
D) ©0)
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JAKA JEST PRZYSZtOSC REALIZACJI BADAN SPOLECZNYCH?

Poniewaz ankiety face-to-face stajg sie coraz
trudniejsze w realizacji, panele probabilistyczne
prawdopodobnie odegrajg kluczowa role w
przysztosci gromadzenia danych dla nauk
spotecznych.

Profesor Rory Fitzgerald, dyrektor European Social Survey ERIC
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PANEL PROBABILISTYCZNY —tACZY ATUTY INNYCH METOD

Stworzenie panelu reprezentatywnej proby populacji w celu analizy i wnioskowania na temat catej populacji

® Uczestnikiem panelu probabilistycznego moze by¢
wytgcznie osoba, ktora zostata
zaproszona/wylosowana do udziatu w nim.

® Tak jak w badaniu na PESELu, czy w badaniu
telefonicznym. Inaczej niz w tradycyjnych panelach
online — nie ma self-selection bias.

® Panelisci korzystajgcy z Internetu wypetniajg ankiety w
wygodny dla siebie sposob — na telefonie, na
komputerze, w dogodnym momencie.

» Ograniczamy coverage error — do panelistéw, ktorzy
nie korzystajg z Internetu dociera sie w inny sposob np
poprzez wywiad telefoniczny.
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KNOWLEDGEPANEL® — PANEL PROBABILISTYCZNY IPSOSA

1999 2020 2021
® Uruchomienie ® Uruchomienie ® Praca nad
KnowledgePanelu KnowledgePanelu uruchomieniem
w Stanach Zjednoczonych w Wielkiej Brytanii KnowledgePanelu
® 60 tys. aktywnych panelistow ® 25 tys. aktywnych w kolejnych
panelistow europejskich

® 2tys. zmiennych profilujgcych krajach (m.in

Polska, Francja,

THE LANCET Niemcy, Szwecja)
* Pew Research Center

The Washington Post

Google
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GLOWNE ZALETY NASZEGO PANELU PROBABILISTYCZNEGO

1. LOSOWY DOBOR
PROBY WEDLUG
STANDARDOW
POSZCZEGOLNYCH
KRAJU

3. PODEJSCIE
EVIDENCE-BASED

{‘. '
2. INKLUZYWNOSC -
h DAZENIE DO

WLACZANIA 0SOB, DO
KTORYCH TRUDNO
DOTRZEC

D
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CZY UCZESTNICY KNOWLEDGEPANEL® SA BARDZIEJ N\ L7
ZAAWANSOWANI UZYTKOWANIU W INTERNETU?

Internet Use Confidence in using the Internet

mKnowledgePanel mCATIBus m KnowledgePanel mCATIBus

severaltmes  doy | ..
Very confident
Around once a day %(ZZ y

3%

4 or 5 times a week I 2% 1ok
2 or 3 times a week l 2% Fairly confident
3% 28%
%

Around once a week | 1

63%

61%

0%
_ 1% _ 4%
2 or 3 times a month 1% Not that confident
5%
0%
Around once a month 1%
0% 1%
Less than around once a month 1% Not at all confident
0% 5%
Never, but | have access 204
Never, and | do not usually have ho% 1%
access 3% DK/PNTS
DK/PNTS 822 1%

Source: UK KnowledgePanel survey, 13,473 UK adults aged 16+, 14-20 July 2022; CATIBus. 1,052 UK adults 16+, 10-16 August 2022.
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POZIOM ZGODNOSCI Z OFICJALNYMI STATYSTYKAMI N L
RZADU DOTYCZACYMI STOPNIA SZCZEPIEN PRZECIWKO COVID-19 w4l o

% at least one vaccine dose

—KnowledgePanel ———Gov.uk

78%

A A A A A
A2 2% @ 2A\gz\’l°2 o 2A\03\2°2 05\06\202 " 0’1\06\‘7—02
- ; , )

20/0% 2110

UK KnowledgePanel surveys, UK 16+; Gov UK statistics, 16+. https://coronavirus.data.gov.uk/details/vaccinations
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1%

% two vaccine doses

—KnowledgePanel ———Gov.uk

1%

1%

A
27100 2%
2\

4%

1%

290 2110%
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ANALIZA NASTAWIENIA WOBEC SZCZEPIEN W UJECIU
PODLUZNYM

If a vaccine against COVID-19 was available for anyone who wanted it, how likely or unlikely would you be to take the vaccine?

Dec 2020 Jan 2021 March 2021

Had/booked vaccine 15%

Had/booked vaccine 60%

Definitely would 63%

Definitely would 61%

—

————

e Y —

Definitely would 27%

Probably would 22% 'ﬁfi’

——
Probably would 12%

_— e

0)
= T’?obably would not 5% s

Probably would not 3%

Definitely would not 2%

Probably would not 9%

Definitely would not 5%
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JAKOSCIOWE DANE OD OSOB, KTORE ZMIENILY ZDANIE N L
NA TEMAT SZCZEPIENIA SIE Z N

In previous surveys, you mentioned that you probably would not or definitely would not take the vaccine. What has persuaded you to change your mind? Why have you taken the
vaccine, or are now more likely to take the vaccine in the future? Please provide as much detail as possible

Travel and vaccine passports | would take that vaccine Evidence of impact and effectiveness |

to be sure that | could travel and take advantage of other didn’t think | would need it. | still don’t think |
opportunities that may only be available to vaccinated need it. But it is now clear | will help others
people. However | would still prefer to have an antibody by having it. Male, 49, White

test first. Female, White, 48

Pressure from others Moral pressure
from family members, the theory that |
would be less likely to pass the virus to
others. Female, 62, White

Benefits emerge over time Time has eased my concerns.

As more people are vaccinated around the world and

locally | feel more comfortable. | didn't ever think | would

out right say no to a vaccine but | wasn't jumping up to be
first in line. Now I'm at a point where | would happily get it

Base: 278 UK adults 16+ who had changed their views on COVID-19 to be more positive, . .

KnowledgePanel online survey, 18-24 March 2021 tomorrOW. Female, PakIStanI, 32
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POZIOM ZGODNOSCI WYNIKOW Z BRYTYJSKIM SONDAZEM N L
WYBORCZYM 2019/20 Z N

I 9 agree KP, Dec 2020 Il 9 disagree KP, Dec 2020
Il % agree BES 2019/20 BN 9% disagree BES 2019/20

74%
People should be allowed to organise public meetings to protest against the government /5%

_ o _ 28% 28%
Private enterprise is the best way to solve the UK's economic problems 29% 31%

14% 66%
There is no need for strong trade unions to protect employees' working conditions and wages 130/(? 68%0

7%
900

For some crimes the death penalty is the most appropriate sentence 46% 41%
() 0
Ordinary working people get their fair share of the nation's wealth 11‘7/34 686/5%
0 (o)
Young people today don't have enough respect for traditional values 5%&% 221/8/0
People in the UK should be more tolerant of those who lead unconventional lives 6?‘%/0 1%(:{/‘(’)
i i 68% 16%
There is one law for the rich and one for the poor 62% 2194
i i i i 43% 37%
Censorship of films and magazines is necessary to uphold moral standards 49% 3104
' i 61% 12%
People who break the law should be given stiffer sentences 57 1006
Major public services and industries ought to be in state ownership 49% VYA
42% 26%
It is the government's responsibility to provide a job for everyone who wants one
40% 40%

UK KnowledgePanel survey, 18+, UK, 26 November -02 December 2020; British Election Study probability study, face-to-face and postal push-to-web 2019/20, 18+, UK, January — July 2020
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KNOWLEDGEPANEL® W POLSCE

Rekrutacja | realizacja badan | aktualna struktura

Rekrutacja telefoniczna — RDD

Panelisci korzystajgcy z Internetu — wypetnianie ankiet
online

Panelisci niekorzysajgcy z Internetu (offlinersi) —
ankiety telefoniczne

Liczba panelistow: ponad 2130

— W tym offlinerséw: 310 (15%)

Istotne niedoreprezentacje:

— Osoby najmtodsze / najstarsze

— Mieszkancy wsi

— Osoby z wyksztatceniem podstawowym
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Female 16 24
25 34
35 44
45 54
55 64
65 122

Male 16 24
25 34
35 44
45 54
55 64

65 122
In another way
Prefer not to
answer
Total

KnowledgePanel®
%

2,7%
9,2%
10,5%
8,9%
5,9%
7,5%
4,1%
11,2%
12,8%
10,5%
7,4%

8,0%
0,20%

1,00%
100,00%

Eurostat 2021
-population
16+
%

5,2%

8,1%

9,6%

7,7%

8,2%

13,5%

5,5%

8,4%

9,8%

7,7%

7,5%

8,9%

100,00%

-2,5
1,2

1,1
-2,3
-5,9
-1,3

2,9

2,8
-0,1

-0,9
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KNOWLEDGEPANEL® W POLSCE — NASZE
PLANY | WYZWANIA NA 2023

® Praca nad strukturg panelu
— Rekrutacja w oparciu o PESEL

® Utrzymywanie zaangazowania zrekrutowanych panelistow (ankiety
zaangazowaniowe)

— JesteSmy otwarci na wspotprace
® Proof of concept
®» Wprowadzenie KnowledgePanel® na polski rynek
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